


EXECUTIVE SUMMARY

4th Annual Red, White & Barbeque

Competition and Festival

Dates:  

May 28th, 29th & 30th, 2010

Times:  

Friday May 28thï4:00 PM to 10:00 PM

VIP Reception (Private from 5 PM to 7 PM)

Live Music, Carnival, Food and Beverage (Public)

Saturday May 29thïNoon to 10:00 PM

Amateur Barbeque Contest

Live Music, Carnival, Food and Beverage (Public)

Sunday May 30thïNoon to 8:00 PM

Professional Barbeque Competition

Awards

Live Music, Carnival, Food and Beverage (Public)

Features:  

7,000 to 10,000 people expected to attend from all across the 

Chicagoland area and tri-state area, minimum of 55 professional 

competitors, minimum of 25 amateur competitors, cooking 

demonstrations, live music, beer, food, and all ages carnival.

Cost to attend:  

Free to public

Contact:

Chris Svitak, General Chairman

Phone: 630-768-1619

Email: chrissvitak@comcast.net

Postal: 130 W. Naperville Rd.   Westmont, IL  60559

mailto:chrissvitak@comcast.net


FACTS TO WHY
YOUR  COMPANY SHOULD SPONSOR 

�9 Westmontôs slogan is, ñIn the Middle of it Allò.  This reflects having easy 

access to all major highways in the Chicago land area.

�9 The Red, White and BBQ Competition and Festival is the largest 

sanctioned competition in the State of Illinois.

�9 The Westmont Red, White & BBQ Competition and Festival is held at 

beautiful Ty Warner Park.  The park is 36 acres and has multiple ball 

fields, a splash park and a large variety of recreational opportunities.  

Many large, well attended events are held in this park.

�9 The Governor of Illinois signs a State Proclamation to commemorate the 

event every year.

�9 This event is sanctioned by the Kansas City Barbeque Association (KCBS) 

which is the largest and most well respected sanctioning authority of BBQ 

events.  KCBS is nationally recognized.  This is a great way to align your 

brand name with an event that grows yearly.

�9 A 1999 survey conducted by the International Event Group (IEG), the 

worldwide authority in the sponsorship industry, revealed that local 

festivals have a higher audience loyalty than NASCAR.  This survey 

concluded that 78% of the companies polled, agreed that participating in 

local festivals had a measurable impact of consumer sales of their product.


